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Today’s presentation

3 years from now RC in Europe will be …
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Responsible Care from a global perspective

Responsible Care in Europe

RC-Vision bridging the gap



Chemical movements in a globalized world
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lighter  colour = higher value (black: no info)

Sources: satellite imagery via NASA Visible Earth; national borders via Natural Earth; metrics via ICC A



2012 Global Chemical movements
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$ Billions, source ICCA

: European country

Facing challenges* Added value *



Challenges and how to address them

• In today’s world of globalized product flows, problems 
related to product safety are no longer restricted to their 
country of origin

• Our world is drawing closer together , not just economically 
but also on political and environmental issues

• As a response, the chemical industry has expanded and 
intensified its voluntary programs for demonstrating 
responsible handling and marketing of all chemical 
substances

• We are convinced that a balanced combination of 
regulations and voluntary industry programs is the best way 
to achieve safe management of chemicals

5
RC



What is Responsible Care?
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• Ethical programme
• to continuously improve Health, Safety 

and Environmental performance of 
processes and products

• Launched in 1985 in Canada

• Themes
• environment, process safety, 

occupational health, distribution, 
product stewardship, communication, 
security

• Our commitment to sustainability



UN on Sustainable Development
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Global Charter



Responsible Care ® Global Charter

• Improvement of existing RC-program

• Emphasis on social aspects like:

• consumer concerns about health and 

safety aspects of (chemicals in) 

finished products
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55+ National Associations
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• New issues:

• sustainability

• transparency

• emphasis on product stewardship

• harmonization national programs

Outreach



Global outreach
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Ukraine 
started in 2011

Interest 
in Egypt

Myanmar 
joined RCLG 

in 2012Reinforcing IndiaSri Lanka joined 
RCLG in 2012

6 Golf countries joined 
RCLG in 2010

China 
started in 

2011

Russia 
started in 

2007

How about Europe?



Shaping the European future of RC
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In 2012 Cefic developed a new 
strategic approach to further improve 
the European RC programme
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Strengthen 
the network

Share best 
practices

Improve 
reportingA targeted and visible RC-vision will be 

a major pulling force

Takes into account Europe’s cultural, 
geographical and historical diversity

From one-size-fits-all to a more tailor-
made and bottom-up approach

Perception



European RC perception questionnaire 2012
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Avg. (Q2-Q8) = 7.1



Perceived overall RC implementation status
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provide 
support

seek 
support

NLD



Not starting from scratch
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RC Awards & Jury
video

RC workshops
(e.g. in Slovenia, Egypt, 
Ukraine, Russia)

RC forum meetings in 2013 attended by 
Belgium, Italy, Germany, Poland, Ireland, Norway, 
France, UK, Ukraine, Netherlands, Finland, 
Sweden, Belgium, Turkey, Switzerland, Russia, 
Solvay, Dow, BASF

Sub-regional support
(e.g. Baltic area)

RC Security code
(and guidance documents)

RC Process safety 
(guidance documents)



Stakeholder interactions
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OPCW (RC chemical safety & security)

IAEA (RC distribution)

ZDHC initiative of apparel and 
footwear brands, “Roadmap to Zero” 
(product stewardship/value chain)

UNEP chemicals in products (RC product stewardship)

outreach



Why combining RC and SPiCE3?

Brussels “bubble” stakeholder survey 2012 showed th at …

“Responsible Care has the greatest impact of any 
initiative on our reputation”

“Energy efficiency is the only environmental driver  
where industry is perceived positively”
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- Raising the awareness of RC as key industry initiat ive is essential

- RC and energy-efficiency (SPICE3) teaming-up togeth er will be an 
efficient way to further improve our reputation



16

RC Vision bridges the gap
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3 5 10+ 2030-2050
years

RC Vision

SD Targets

RC

Short- to mediumPriorities 2013 �  RC Long termSD �

… between day-to-day HSE 
improvement and the “holistic” 
long term targets



RC vs SD focal points

Site

Business Unit

Corporate

Chemical Industry

RC

SD

top dow
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pemissions
local permits

stakeholder value
image
social responsibility

…Issues

perception
credibility

partnerships
product stewardship
supply chain



Three years from now in Europe…

• Companies and associations have their RC-
vision in place that bridges the gap between 
day-to-day HSE improvements/RC and long 
term Sustainable Development

• Best practices have been shared amongst 
companies and associations using a strong 
and rejuvenated network

• European “diversity” is fully recognized and 
RC implementation is adapted to SME or 
national needs

• KPI metrics demonstrates the business case 
of Responsible Care to our stakeholders

• Chemicals in Products …
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Many Thanks for Your Attention
Questions?

(contact: slo@cefic.be)


