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ECHA - four years old and growing 

• Founded on 1 June 2007 

• Operational from 1 June 2008 
 

• Originally REACH 

• Now also Classification and 

Labelling (CLP) 
 

• Biocides and PIC in the near 

future 



ECHA Staff 

 

• 461 (31 Aug 2011) 

 

• From 25 EU countries 
(no Cypriots or Luxembourgers 

yet), + Iceland & Norway 

 

      

Feb 2011 



ECHA’s tasks 



Communication an inherent element of the legislation 

WORDS REACH Count CLP Count 

Chemical/substance 1,704 2,348 

Information/inform 716 644 

Communicate/notify 47 9 

Internet/website 23 2 

Help/helpdesk 10 28 

Guidance 34 48 



Communication tasks 

ECHA 

• Helpdesk & guidance 

• Website 

• Translations 

• Public consultations 

• Risk communication 

• Stakeholder engagement 

• Studies and reporting  

INDUSTRY 

• 2-way communication 
in the supply chain 

• Communication in 
SIEFs 

• Submission of data to 
ECHA 

• Authorisation 
applications 



Member States 

 

 

 

 

 

 

 

 

 

 

 

 

ECHA’s audiences 

Industry 

 

 

 

 

 

 

M/I 

DU 

Associations 

General Public 

-Citizens 

-NGOs 

- Media 
 

 

 

3rd Parties 

 

 

 

 

 

 

Data Holders 

Internat. Org. 

3rd Countries 

EEA 



ECHA Helpdesk  

• Assists companies 
– Registration & IT tools 

• Coordinates HelpNet 
– Network of national REACH & 

CLP helpdesks 

• Identifies FAQs in 
consultation with HelpNet 

 

• Supports revision of 
guidance documents and IT 
manuals 
 

• 3,500 questions in Q1 – Q2  
– 2007 – 2011 > 30,000 



Guidance 2007-2011 
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• ECHA - one of the few EU 

bodies working in 22 EU 

languages 

 

• More than 4,000 pages 

published in each language 

 

• A challenge to publish timely 

in all languages 

Translations 



• REACH and CLP  

• terms and definitions  
• 22 languages 

 

• Search & consultation 
 

• Data export possible 

•  Users in 60 countries 

around the globe 
 

• Typically 350 queries/day  
 

• > 600 registered users 
 

 

http://echa.cdt.europa.eu 



ECHA website 

• One-stop-shop 

 

• In 22 languages since June 2007 

 

• Grown from 40 to over 400 pages  

 

• Will be relaunched in 2011 

 



http://echa.europa.eu 

The world is watching  
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In 2011, already over 2 million visits 

Over 13,000 news subscribers 



Risk Communication 

 

• Coherence among Member States 
• Guidance 

• Risk Communication Network 

• Gap between science and the 
consumer 
• Make the message understandable 

• Understand consumer perception 
• Study  



Stakeholder 

Engagement 

Channeling 

feedback from 

the field 

Multiplication of 

information 

Joint 

communication 

initiatives 

Media relations 

& 

communication 

Contributing to 

scientific 

discussion 

Scientific or 

technical 

consultation 

Stakeholder engagement 



Stakeholders’ Days Webinars 

The most important 

annual event  

 More than 10,000  

participants in 2010 
 

Events for stakeholders 

External Events 

 Increasingly diverse 

 



• Compelling task to reach 

the ‘unreachables’  

– Across Europe 

– In all sectors 

– SME 

• Joint projects  

– Partnering with 
stakeholders & partners 

– Promoting benefits also 

 

Awareness raising  



Public consultations (19 SEP ‘11) 

Testing 

proposals 
> 400 

Harmonised C&L > 70 

Authorisation  > 90 

Restrictions 9 

Multiannual work 

programme  
3 

• Use the right channel 

– Web form 

• Submit by deadline 

 

• Do not mass mail  

 

• Pay attention to the topic 

of the consultation  



Studies and reporting 

• Regulatory reports 

– Operations of REACH 

– Alternatives to animal 

testing 

• Study on communication 

of information to general 

public 

– CLP: consumer perception 

• Stakeholder surveys, 

Web customer surveys ... 



ECHA news 

• Weekly e-News 

• Bimonthly 

Newsletter 

• > 1,000 press 

enquiries/year 

• Ca. 50 interviews 

/year  

• Media visits 



Importance of communication 

• REACH and CLP generate lots of information  
 

• All actors need to communicate   
 

• ECHA takes communication seriously 

– We work to serve all audiences  

– We work to do it timely and effectively 

– We listen to our stakeholders 

– We invest in new technology 


